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indice general

Variacion mensual Variaciéon acumulada Variacion anual
Noviembre 0,4 1,0 0,7

Principales resultados

— La tasa de variacion anual del IPC en el mes de noviembre es del 0,7%, la misma
gue la registrada el mes anterior.

— La tasa anual de la inflacion subyacente se mantiene en el 0,8%.
— La variacion mensual del indice general es del 0,4%.

— El indice de Precios de Consumo Armonizado (IPCA) sitGa su tasa anual en el
0,5%, con lo que se mantiene respecto al mes de octubre.

Evolucién anual de los precios de consumo

La tasa anual del indice de Precios de Consumo (IPC) general en el mes de noviembre es
del 0,7%, la misma que la registrada el mes anterior.

El grupo con influencia negativa que destaca en el mantenimiento de la tasa anual es:

e Transporte, que experimenta una variacion del 1,4%, tres décimas por debajo de la de
octubre, en su mayoria debida a que los precios de los carburantes y lubricantes disminuyen
este mes, frente a la estabilidad de noviembre del afio anterior.

Cabe resefiar también, aunque en sentido contrario, el aumento de los precios del transporte
aéreo, frente a la bajada registrada en 2015.

Por su parte, los grupos con mayor influencia positiva son:

e Ocio y cultura, cuya tasa aumenta tres décimas hasta el —1,6%, a consecuencia de la
estabilidad de los precios del viaje organizado, que disminuyeron en noviembre de 2015.

¢ Alimentos y bebidas no alcohdlicas, que presenta una tasa anual del 0,4%, una décima
superior a la del mes pasado, causada por el descenso de los precios de las legumbres y
hortalizas frescas, menor que el de 2015.
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Destaca también en este grupo, aunque en sentido contrario, la bajada de los precios de las
frutas frescas, mayor que la registrada el afio pasado.

Influencia de los grupos en la tasa anual del IPC

1. Alimentos y bebidas no alcohdlicas 7 0,014
2. Bebidas alcohdlicas y tabaco 7 0,001
3. Vestido y calzado 7 0,001
4. Vivienda :I 0,004
5. Menaje ] 0,003
6. Medicina 7 0,000
7. Transporte -0,057 7
8. Comunicaciones 7 0,000
9. Ocio y cultura 7 0,020
10. Ensefianza 7 0,001
11. Hoteles, cafes y restaurantes :I 0,009
12. Otros bienes y servicios -0,001 7
DIFERENCIA TASA ANUAL IPC GENERAL 0,0

La tasa de variacion anual de la inflacion subyacente (indice general sin alimentos no
elaborados ni productos energéticos) se mantiene en el 0,8%, con lo que continla una
décima por encima de la del IPC general.
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Evolucidn anual del IPC
Indice general y subyacente
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Evolucién mensual de los precios de consumo
En noviembre la tasa de variacion mensual del IPC general es del 0,4%.

Los grupos con mayor repercusion positiva en el indice general son:

e Vestido y calzado, cuya tasa del 5,1% incluye los ultimos efectos de la entrada de la
temporada de invierno. Este grupo repercute 0,379 en el IPC general.

e Vivienda, que presenta una tasa del 0,7% y una repercusion de 0,082, consecuencia
principalmente de la subida de los precios de la electricidad.

Por su parte, los grupos con repercusiéon negativa que mas influyen en el indice general son:

e Transporte, cuya variacion del —0,4%, que repercute —0,057, se explica casi en su
totalidad por el descenso de los precios de los carburantes y lubricantes.

También destaca, aunque en sentido contrario, el aumento de los precios de los
automoviles.

e Hoteles, cafés y restaurantes, con una variacion del —0,4% y una repercusion de —0,048,
consecuencia, en su mayoria, de la bajada de los precios de los hoteles y otros
alojamientos.

e Alimentos y bebidas no alcohdlicas, cuya tasa del —0,1% es debida, fundamentalmente,
a la disminucién de los precios de las frutas frescas. La repercusion de este grupo en el IPC
es de —0,023.
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Evolucién mensual del IPC
Indice general
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En un analisis mas detallado, se pueden observar las parcelas que mas han afectado a la

tasa mensual del IPC en el mes de noviembre.

Parcelas con mayor repercusion positiva en la tasa mensual del IPC

Tasa
mensual (%)

Repercusién

Alimentacioén

Pescado fresco 0,4 0,004
Crustaceos y moluscos 0,7 0,004
Otras parcelas

Prendas de vestir 5,6 0,312
Electricidad 2,3 0,072
Calzado 3,8 0,063
Servicios recreativos y deportivos 2,1 0,015
Automoviles 0,3 0,015
Gas 0,9 0,011

Parcelas con mayor repercusion negativa en la tasa mensual del IPC

Tasa
mensual (%)

Repercusién

Alimentacioén

Frutas frescas -2,3 -0,032
Legumbres y hortalizas frescas -0,3 -0,003
Otras parcelas

Carburantes y lubricantes -1,2 -0,078
Hoteles y otros alojamientos -6,3 -0,055
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Resultados por comunidades autbnomas. Tasas de variacién anual

La tasa anual del IPC disminuye en ocho comunidades autbnomas, se mantiene en seis y
aumenta en tres.

Los mayores descensos de la tasa anual se registran Cantabria (0,6%) y Principado de
Asturias (0,8%), en ambos casos con bajadas de dos décimas.

Por su parte, Canarias registra la mayor subida, de dos décimas, lo que sitla su tasa anual
en el 0,8%.

Tasas anualesdel IPC
Comunidades y ciudades autobnomas

& 10
Catalur |
Navarra, Comunidad Foral de I 00 _

Asturias, Principado d I 05

. 0,8
Canarics | —

Andalucia —J_L‘ 08

1

Balears, llles

NACIONAL

Pais Vasco

Aragon

Cantabria

Extremadura

Castilla-La Mancha

Ceuta

Murcia, Regién de

Comunitat Valenciana 821
La Rioja H 04
B Noviembre 2016 O Octubre 2016
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indice de Precios de Consumo Armonizado (IPCA)

En el mes de noviembre la tasa de variacion anual del IPCA se sitta en el 0,5%, la misma
gue la registrada el mes anterior.

La variacion mensual del IPCA es del 0,2%.

Evolucion anual del IPCA, base 2015
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1 El dltimo dato de la Unidn Monetaria se refiere al indicador adelantado

indices de Precios de Consumo a Impuestos Constantes

En el mes de noviembre la tasa de variacién anual del IPC a Impuestos Constantes (IPC-IC)
se sitta en el 0,7%, igual que la registrada por el IPC general.

La tasa de variacion mensual del IPC-IC es del 0,4%.

Por su parte, el IPCA a Impuestos Constantes (IPCA-IC) presenta una tasa anual del 0,5%,
la misma que la del IPCA.

La tasa de variacion mensual del IPCA-IC es del 0,2%.
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Consumer Price Index. Base 2011

November 2016

1. National indices: overall and groups

Group Index % change Contribution

Over previous Over last Over one Over previous Over last

month December year month December
OVERALL INDEX 104.5 0.4 1.0 0.7
1. Food and non-alcoholic beverages 107.3 -0.1 0.3 0.4 -0.023 0.065
2. Alcoholic beverages and tobacco 116.2 0.0 0.5 0.4 0.001 0.013
3. Clothing and footwear 113.3 5.1 3.0 0.9 0.379 0.229
4. Housing 103.7 0.7 -0.5 -0.4 0.082 -0.059
5. Furniture and household equipment 101.6 0.2 0.1 0.2 0.015 0.005
6. Health 110.9 0.0 -0.2 -0.2 0.001 -0.007
7. Transport 99.2 -0.4 3.0 14 -0.057 0.461
8. Communications 88.2 0.0 3.3 3.2 -0.001 0.113
9. Recreation and culture 97.2 0.1 -2.7 -1.6 0.009 -0.189
10. Education 118.0 0.1 0.9 0.9 0.001 0.015
11. Restaurants, cafes and hotels 103.9 -0.4 1.3 1.3 -0.048 0.149
12. Miscellaneous goods and services 109.4 0.0 1.8 1.9 0.003 0.175
2. National special aggregates indices
Special aggregates B ) Index % change

Over previous Overlast  Over one
month December year

Processed food including beverages and tobacco 108.5 0.0 0.2 0.3
Unprocessed food 108.4 -0.4 0.8 0.6
Food, beverages and tobacco 108.5 -0.1 0.4 0.4
Unprocessed food and energy 99.1 -0.1 1.3 -0.1
Industrial goods 101.8 1.1 1.3 0.3
Durable industrial goods 98.5 0.1 0.7 0.8
Energy 94.1 0.0 1.6 -0.5
Fuels and gas 88.3 -0.8 2.4 -1.0
Industrial goods excluding electricity 101.0 1.0 15 0.2
Industrial goods excluding energy 105.4 15 1.2 0.6
Services 104.9 -0.1 1.0 1.2
Services excluding rentals for housing 105.3 -0.1 1.0 1.3
Overall index excluding food, beverages and tobacco 103.4 0.5 11 0.8
Overall index excluding rentals for housing 104.6 0.4 1.0 0.7
Overall index excluding energy 106.0 0.4 0.9 0.8
CORE INFLATION (Overall index excluding unprocessed
food and energy) 105.8 0.5 0.9 0.8
Overall index excluding tobacco 104.2 0.4 1.0 0.7
Overall index excluding tobacco 104.2 0.6 1.0 0.3
Overall index excluding fuels 105.9 0.5 0.8 0.7
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3. National headings indices
Index Over previous month Over last December QOver one year
% change Contribution % change Contribution % change

01. Cereals and by-products 104.9 0.0 0.000 0.4 0.005 0.5
02. Bread 101.3 0.2 0.002 0.0 0.000 0.1
03. Bovine meat 103.7 0.1 0.001 -0.1 0.000 0.2
04. Sheep meat 103.8 0.9 0.002 0.0 0.000 0.4
05. Swine meat 99.3 -0.3 -0.002 0.2 0.001 -0.2
06. Poultry meat 98.1 -0.1 -0.001 -0.4 -0.004 -1.0
07. Other meats 106.2 0.1 0.003 -0.3 -0.007 -0.1
08. Fresh and frozen fish 110.9 0.4 0.005 -1.0 -0.011 2.6
09. Seafood and processed fish 115.4 0.2 0.003 3.6 0.045 4.0
10. Eggs 111.7 0.2 0.000 0.0 0.000 -0.3
11. Milk 100.5 0.0 0.000 -2.2 -0.021 -2.2
12. Milk-based products 102.2 -0.1 -0.001 -0.3 -0.005 -0.3
13. Oils and fats 138.5 0.1 0.000 -2.7 -0.015 -2.7
14. Fresh fruit 116.8 -2.3 -0.032 2.0 0.027 -0.9
15. Canned and dried fruit 122.2 0.0 0.000 2.6 0.008 3.0
16. Fresh vegetables 105.0 -0.3 -0.003 0.3 0.003 -1.1
17. Processed vegetables 112.8 -0.1 0.000 3.2 0.014 2.6
18. Fresh potatoes and potatoes preparations 117.0 -0.5 -0.002 7.4 0.021 9.4
19. Coffee, cocoa and infusions 103.9 0.3 0.001 -0.7 -0.003 -0.5
20. Sugar 80.1 -0.8 -0.001 -3.9 -0.004 -3.4
21. Other food products 105.0 0.0 0.000 0.6 0.005 0.5
22. Mineral waters, soft drinks and juices 106.2 0.3 0.002 0.6 0.005 1.3
23. Alcoholic beverages 105.8 0.1 0.001 0.9 0.007 0.6
24. Tobacco 120.2 0.0 0.000 0.3 0.006 0.3
25. Garments for men 117.2 4.9 0.098 3.2 0.066 0.8
26. Garments for women 114.2 6.9 0.184 3.6 0.100 0.8
27. Garments for children and babyclothes 107.1 3.3 0.030 2.2 0.021 1.0
28. Clothing accesories and repair 115.8 2.2 0.004 3.0 0.006 0.7
29. Footwear for men 109.2 25 0.015 2.0 0.012 11
30. Footwear for women 113.4 5.6 0.043 25 0.019 14
31. Footwear for children and infants 106.2 18 0.005 2.0 0.006 1.0
32. Repair of footwear 109.8 0.2 0.000 1.3 0.000 1.3
33. Rentals for housing 99.1 0.0 0.001 0.1 0.002 0.1
34. Heating, electricity and water supply 104.7 1.4 0.083 -1.3 -0.084 -1.2
35. Maintenance and repair of the dwelling 105.6 0.0 -0.002 0.6 0.022 0.7
36. Furniture and floor coverings 103.2 0.4 0.006 0.4 0.005 0.6
37. Household textiles and decorations 97.3 1.1 0.006 -1.2 -0.007 -0.7
38. Household appliances including repair 92.1 -0.1 -0.001 -1.7 -0.016 -1.8
39. Household utensils and tools 103.7 0.0 0.000 0.1 0.001 0.1
40. Non-durable household goods 104.1 0.3 0.004 0.9 0.015 1.0
41. Household services 109.1 0.0 0.000 1.6 0.033 1.6
42. Medical, dental and paramedical services 110.5 0.0 0.000 2.1 0.061 2.1
43. Medical products, appliances and equipment 119.1 0.1 0.001 -1.0 -0.017 -1.0
44. Personal transport 98.9 -0.4 -0.063 33 0.529 1.7
45. Local transport 115.5 0.0 0.000 0.2 0.001 0.2
46. Long-distance transport 110.0 0.8 0.006 -0.6 -0.004 0.2
47. Communications 88.2 0.0 -0.001 3.3 0.113 3.2
48. Recreational items 80.4 -0.5 -0.012 -3.3 -0.077 -3.7
49. Printed matter 106.1 0.5 0.005 1.6 0.015 0.9
50. Recreational services 108.3 0.9 0.015 15 0.026 0.9
51. Pre-primary and primary education 110.0 0.2 0.001 14 0.007 14
52. Secondary education 110.3 0.1 0.000 1.2 0.005 1.2
53. Tertiary education 133.2 0.0 0.000 0.8 0.005 0.8
54. Other educational goods and services 105.3 0.1 0.000 0.6 0.003 0.7
55. Personal effects 102.2 0.0 0.000 0.0 0.001 0.1
56. Tourism, catering and accommodation services 104.1 -0.4 -0.047 -0.1 -0.010 0.8
57. Other goods and services 1135 0.1 0.004 1.3 0.032 14
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(Continues)
4. Indices of Autonomous City and Community: overall and groups

Grupos Index % change Index % change Index % change

Over Over last Over Over Over last Over Over Over last  Over

previous one previous one previous one

month December year month December year month December year

Andalucia Aragén Asturias, Principado de
OVERALL INDEX 104.0 0.4 11 0.7 103.9 0.2 1.0 0.6 104.3 0.5 1.2 038
1. Food and non-alcoholic beverages 106.7 -0.2 05 03 107.7 0.0 03 03 106.5 -0.4 0.1 03
2. Alcoholic beverages and tobacco 115.7 0.0 03 03 115.8 0.0 06 04 114.4 0.2 -0.2 -0.2
3. Clothing and footwear 113.2 55 32 09 113.9 4.8 45 09 116.4 8.6 46 0.8
4. Housing 104.7 1.0 -04 -01 100.8 0.6 -0.6 -0.6 103.8 0.5 -0.3 -0.3
5. Furniture and household equipment 100.4 0.3 -0.1 0.0 102.3 0.0 01 01 101.3 0.3 09 07
6. Health 113.7 0.0 10 1.0 109.3 0.0 04 05 109.6 0.0 15 1.6
7. Transport 98.6 -0.3 30 14 99.5 -0.4 36 20 100.1 -0.5 30 14
8. Communications 88.1 0.0 33 32 88.2 0.0 33 32 88.1 0.0 33 32
9. Recreation and culture 94.1 -0.1 -2.3 -15 94.4 -0.1 -3.6 -24 95.6 0.0 -2.8 -1.8
10. Education 117.3 0.0 13 13 112.4 -0.1 10 1.0 113.6 0.0 24 24
11. Restaurants, cafes and hotels 102.4 -0.6 12 12 103.5 -1.5 06 038 104.0 -0.6 13 14
12. Miscellaneous goods and services [ 108.8 0.0 15 16 110.3 0.0 16 1.8 108.4 0.1 1.7 17
Balears, llles Canarias Cantabria

OVERALL INDEX 105.4 0.5 1.0 0.7 102.5 0.3 09 038 105.0 0.7 1.0 0.6
1. Food and non-alcoholic beverages 108.8 -0.3 0.8 04 100.9 -0.4 -0.2 -0.1 107.8 -0.4 0.1 03
2. Alcoholic beverages and tobacco 116.1 0.0 06 05 127.8 -0.2 47 438 115.8 0.0 0.2 0.0
3. Clothing and footwear 112.7 8.7 25 1.0 107.1 4.0 1.9 04 114.8 8.4 35 038
4. Housing 104.0 0.6 -04 -02 101.9 0.6 -0.3 -01 106.7 0.7 -09 -0.8
5. Furniture and household equipment 100.8 0.4 -0.3 0.1 94.7 0.1 -1.2 -13 102.8 0.3 21 24
6. Health 107.6 -0.1 05 0.7 112.1 0.0 05 05 114.2 0.1 03 04
7. Transport 102.3 -0.2 28 12 103.0 0.1 26 19 97.5 -0.5 27 09
8. Communications 88.1 0.0 34 33 90.1 0.0 33 32 88.4 0.0 34 33
9. Recreation and culture 99.1 0.4 -3.8 -3.0 93.8 0.1 32 24 97.4 0.2 -28 -1.6
10. Education 114.2 0.0 1.1 11 118.4 0.0 15 15 113.8 0.0 1.0 1.0
11. Restaurants, cafes and hotels 105.4 -1.2 1.7 1.7 104.9 0.3 21 21 102.4 -0.2 0.7 0.7

12. Miscellaneous goods and services g 1108 0.2 20 20 104.4 -0.1 1.7 17 110.5 0.1 23 22
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(Continuation)

4. Indices of Autonomous City and Community: overall and groups

Grupos Index % change Index % change Index % change
Over Over last Over Over Over last Over Over Over last Over
previous one previous one previous one
month December year month December year month December year
Castillay Ledn Castilla-La Mancha Catalufia
OVERALL INDEX 104.6 0.3 1.0 0.7 103.5 0.4 09 05 106.1 0.3 11 10
1. Food and non-alcoholic beverages 108.2 0.0 05 0.7 106.6 -0.1 06 0.6 109.1 0.0 09 11
2. Alcoholic beverages and tobacco 115.9 0.0 02 0.2 116.0 0.0 03 0.2 115.6 0.0 05 0.6
3. Clothing and footwear 114.3 5.2 35 038 113.3 4.1 27 07 113.8 55 20 1.0
4. Housing 102.6 0.7 -04 -05 101.0 0.8 -06 -1.0 105.6 0.6 -05 -04
5. Furniture and household equipment 102.7 0.5 0.1 03 100.2 0.4 0.1 0.0 105.2 0.2 1.0 11
6. Health 110.6 0.2 09 038 113.3 0.0 03 03 113.8 0.0 02 02
7. Transport 98.2 -0.5 23 06 98.0 -0.4 29 12 99.0 -0.3 32 15
8. Communications 88.2 0.0 33 32 88.1 0.0 33 33 88.0 0.0 33 32
9. Recreation and culture 96.9 -0.2 -29 -15 94.6 -0.1 -3.3 21 99.4 -0.2 -28 -1.3
10. Education 120.6 0.0 11 12 119.1 0.1 05 05 122.7 0.0 10 10
11. Restaurants, cafes and hotels 105.2 -0.8 1.7 19 102.4 -0.1 05 07 105.2 -0.6 16 15
12. Miscellaneous goods and services . 108.6 -0.1 14 14 107.4 0.0 1.7 18 112.0 0.0 22 23
Comunitat Valenciana Extremadura Galicia
OVERALL INDEX 104.0 0.4 07 04 103.4 0.2 0.8 0.6 104.7 0.4 11 0.7
1. Food and non-alcoholic beverages 106.9 -0.1 -0.2 -0.2 105.3 -0.3 -0.1 0.1 107.7 -0.2 0.7 0.6
2. Alcoholic beverages and tobacco 116.0 0.1 -0.1 -0.3 115.8 0.1 02 01 114.6 0.1 05 04
3. Clothing and footwear 112.4 51 32 10 111.8 2.7 26 06 114.7 4.9 31 1.0
4. Housing 105.6 0.8 -0.3 -0.1 105.6 1.0 -06 -04 103.2 0.8 -0.8 -0.9
5. Furniture and household equipment 100.6 0.2 0.0 -01 100.6 0.1 03 04 101.9 0.2 -04 -0.3
6. Health 105.3 0.0 -53 53 109.1 0.0 -0.2 -03 1121 0.1 11 11
7. Transport 99.0 -0.4 31 15 98.0 -0.4 29 12 99.5 -0.5 28 11
8. Communications 87.9 0.0 32 31 88.0 0.0 33 32 88.0 0.0 33 32
9. Recreation and culture 97.6 -0.5 -34 -1.8 91.4 -0.3 -26 -1.6 96.8 -0.2 24 -15
10. Education 115.1 0.1 09 09 1151 0.0 20 20 111.4 0.0 15 15
11. Restaurants, cafes and hotels 103.7 0.0 14 11 102.7 0.2 08 11 104.5 -0.5 11 14
108.4 0.2 1.8 18 107.7 0.0 14 14

12. Miscellaneous goods and services l 107.9 0.0 1.7 17
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(Completion)
4. Indices of Autonomous City and Community: overall and groups
Groups Index % change Index % change Index % change
Over Over last Over Over Over last Over Over Over last ~ Over
previous one previous one previous one
month December  year month December  year month December  year
Madrid, Comunidad de Murcia, Region de Navarra, C. Foral de
OVERALL INDEX 1040 0.3 08 05 1044 04 10 05 1043 07 11 09
1. Food and non-alcoholic beverages 1079 01  -01 00 1060 04 03 -05 1069 02 04 07
2. Alcoholic beverages and tobacco 116.0 0.1 0.1 0.0 116.4 -0.2 05 04 115.9 0.1 0.7 05
3. Clothing and footwear 112.1 3.6 26 1.0 115.2 6.2 44 0.9 1144 8.2 34 08
4. Housing 1011 0.4 -0.4 -0.3 103.5 0.8 -04 -0.2 99.6 0.5 1.2 -1.3
5. Furniture and household equipment 100.2 0.2 -05 -0.2 102.9 0.2 02 -01 102.4 0.1 -05 -0.6
6. Health 1073 -01  -03 -03 1124 02 12 12 1118 0.0 01 03
7. Transport 99.2 -0.4 28 1.2 97.9 -0.5 33 13 99.5 -0.4 38 23
8. Communications 88.2 0.0 33 33 88.2 0.0 33 32 88.0 0.0 32 31
9. Recreation and culture 98.9 1.3 -1.8 -14 95.6 0.0 -39 -24 97.9 0.3 -28 -1.2
10. Education 118.7 0.4 0.1 0.0 114.4 0.0 12 1.2 120.1 0.0 1.2 12
11. Restaurants, cafes and hotels 1037 0.3 10 11 1041 01 08 13 1043 03 21 24
12. Miscellaneous goods and services . 110.2 0.0 2.0 ﬂ 108.7 0.2 1.9 ﬂ 109.4 0.1 2.1 A
Pais Vasco Rioja, La Ceuta
OVERALL INDEX 1055 0.4 11 07 1047 08 07 04 1030 02 06 05
1. Food and non-alcoholic beverages 1084 00 04 05 1080 -01  -03 00 1039 02 03 02
2. Alcoholic beverages and tobacco 114.9 0.0 06 04 114.9 0.2 0.1 0.0 111.0 0.2 04 04
3. Clothing and footwear 115.5 4.1 43 0.8 117.0 9.6 25 07 109.8 15 15 0.7
4. Housing 105.6 0.7 -09 -0.7 103.0 0.8 -1.0 -0.9 103.8 0.7 -0.4 -0.3
5. Furniture and household equipment 104.1 0.3 0.7 09 104.2 0.7 -0.2 -0.2 99.1 0.5 0.2 0.0
6. Health 1126 00 07 07 1069 00  -10 -13 1150 0.0 05 04
7. Transport 99.7 -0.4 29 13 98.9 -0.5 35 16 95.5 -0.1 1.3 03
8. Communications 88.2 0.0 33 32 88.1 0.0 33 32 87.9 0.0 34 34
9. Recreation and culture 98.5 0.3 -28 -14 99.8 0.2 3.7 -23 97.8 0.1 -1.3 -1.0
10. Education 112.7 0.0 10 1.0 1151 0.2 1.3 13 118.4 0.2 15 15
11. Restaurants, cafes and hotels 1042 0.3 12 13 1034 04 14 10 1052 02 09 1.0
12. Miscellaneous goods and services . 109.9 0.1 1.8 ﬂ _ 1083 0.0 21 ﬁ _ 106.1 0.0 15 ﬂ
Melilla
OVERALL INDEX 1024 04 07 07
1. Food and non-alcoholic beverages 102.7 0.4 09 1.0
2. Alcoholic beverages and tobacco 109.8 0.0 -01 -0.2
3. Clothing and footwear 112.1 2.3 19 09
4. Housing 104.7 0.8 06 09
5. Furniture and household equipment 100.5 0.1 -1.0 -1.1
6. Health 1101 0.0 04 03
7. Transport 96.6 -0.1 1.7 0.8
8. Communications 86.0 0.0 33 32
9. Recreation and culture 95.2 0.0 43 27
10. Education 1179 0.0 06 06
11. Restaurants, cafes and hotels 100.6 0.2 08 13

12. Miscellaneous goods and services . 107.0 0.2 21 22



Press MWM ¢ Instituto Nacional de Estadistica

Consumer Price Index at Constant Taxes
Base 2011

November 2016

1. National indices at Constant Taxes: overall and groups

Group Index % change

Over previous Over one

month year
OVERALL INDEX AT CONSTANT TAXES 102.4 0.4 0.7
1. Food and non-alcoholic beverages 106.1 -0.1 0.4
2. Alcoholic beverages and tobacco 112.7 0.0 0.4
3. Clothing and footwear 110.6 51 0.9
4. Housing 101.9 0.7 -0.4
5. Furniture and household equipment 99.7 0.2 0.2
6. Health 110.1 0.0 -0.2
7. Transport 96.9 -0.4 1.4
8. Communications 86.1 0.0 3.2
9. Recreation and culture 93.8 0.1 -1.6
10. Education 118.0 0.1 0.9
11. Restaurants, cafes and hotels 102.1 -0.4 1.3
12. Miscellaneous goods and services 106.7 0.0 1.9

2. National indices at Constant Taxes: overall and special aggregates

Special aggregates Index % change
Over previous Over one
month year

OVERALL INDEX AT CONSTANT TAXES 102.4 0.4 0.7
Processed food including beverages and tobacco 106.8 0.0 0.3
Unprocessed food 107.3 -0.4 0.6
Food, beverages and tobacco 106.9 -0.1 0.4
Unprocessed food and energy 97.0 -0.1 -0.1
Industrial goods 99.5 1.1 0.3
Durable industrial goods 96.3 0.1 0.8
Energy 91.6 0.0 -0.5
Fuels and gas 85.8 -0.8 -1.0
Industrial goods excluding electricity 98.7 1.0 0.2
Industrial goods excluding energy 103.2 15 0.6
Services 102.9 -0.1 1.2
Services excluding rentals for housing 103.1 -0.1 1.3
Overall index excluding food, beverages and tobacco 101.2 0.5 0.8
Overall index excluding rentals for housing 102.5 0.4 0.7
Overall index excluding energy 104.0 0.4 0.8
CORE INFLATION (Overall index excluding unprocessed

food and energy) 103.7 0.5 0.8
Overall index excluding tobacco 102.1 0.4 0.7
Overall index excluding services 102.1 0.6 0.3
Overall index excluding fuels 103.9 0.5 0.7
OVERALL INDEX AT CONSTANT TAXES AND SUBSIDIES 102.0 0.4 0.6
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Harmonized Index of Consumer Prices. 2015=100
November 2016

1. National indices: Overall and groups

Group Index % change

Over previous Over one

month year
OVERALL INDEX 100.95 0.2 0.5
1. Food and non-alcoholic beverages 101.22 -0.1 0.4
2. Alcoholic beverages and tobacco 100.55 0.0 0.4
3. Clothing and footwear 111.25 3.5 0.5
4. Housing 98.59 0.7 -0.4
5. Furniture and household equipment 100.57 0.2 0.2
6. Health 100.60 0.0 0.4
7. Transport 98.56 -0.4 0.7
8. Communications 103.38 0.0 3.2
9. Recreation and culture 97.54 0.1 -1.6
10. Education 101.28 0.1 0.9
11. Restaurants, cafes and hotels 101.15 -0.4 1.3
12. Miscellaneous goods and services 101.22 0.0 1.0

2. National index and at constant taxes

General Index % change
Over previous Over one
month year
HICP at Constant Taxes 100.95 0.2 0.5
HICP 100.95 0.2 0.5
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